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June has seen the revised National Alcohol Strategy published for England, with many
encouraging reduction in gures for alcohol related violent crime, hospital admissions
and numbers of under age drinkers. Concerns remain in the continuing increase in
alcohol related liver disease and the number of units that those underage drinkers who
are drinking, are consuming, see full report on page 3.

is month has also seen the creation of e Alcohol and Health Forum in Brussels,
bringing together over 40 beverage alcohol companies, Social Aspect organisaitons and
NGOSs, see article on page 7.

Medical research show more ndings regarding older drinkers and further research
concerning breast cancer risk.
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Sweden

Sweden will introduce new tax
measures to protect against potential
losses resulting from a ruling from
the European Court of Justice (ECJ)
rea rming that Sweden has no right
to stop residents of Sweden from
purchasing alcohol products over the
internet from other EU countries.
e ECJ ruled that Swedens
traditional blocking of Internet sales
is in breach of the EUs directives
covering free movement of goods.

Finance Minister Anders Borg
said Our position is rm. e
Government will implement what
import and tax laws are needed to
ensure the state receives taxes for
privately imported alcohol and that
state tax revenues are not changed.
We will do everything in our power
to protect the alcohol policy and our
tax rates,

Strengthenedtaxationmeasurescould
be used as e ective tools to make
internet-based alcohol purchases
and imports cost prohibitive , said
Borg.

e ECJ ruling was applauded
by Kari S} blom, the CEO of the
Swedish wine import company
Vinboden.

e Government is concerned
that cheaper alcohol imports will
cause more social unrest and health
problems.  ere is no evidence this
is likely to happen. As for taxes and
costs, prices in Germany are so low
that it will still be cheaper to import
even when Swedish taxes are added,
said Sj blom.

e Chairmen of the All-Party
Parliamentary (APP) Alcohol Misuse
Group, the APP Beer Group, the APP
Cider Group, the APP Scotch Whisky
Group, and the APP Wine & Spirit
Group are meeting on Tuesday 19th
June 2007 at the House of Commons,
to hear from and to pose questions
to guest speakers on the subject of

World

e alcohol industry has reacted
with disappointment at the failure of
the World Health Assembly (WHA)
to reach a consensus on a resolution
on alcohol.

e WHA, which nished on 23
May, said: e Assembly held
lengthy discussions on public-health
problems caused by the harmful use
of alcohol. Delegates agreed that the
issue will be discussed again at the
WHO Executive Board in January,
2008.

However, the e Global Alcohol
Producers Group (GAP Group),
representing 17 of the world s leading
international, beer, wine and spirits
companies, said it believes that the
inability of the WHO member states
to agree on a way forward to address
the health problems associated with
alcohol misuse is disappointing.

A statement from group continued:
e postponement of a decision by
the WHA does not dampen GAP
Groups commitment to working
with WHO in reducing irresponsible
and inappropriate consumption.
Experience demonstrates that it is
necessary to involve all stakeholders
to e ectively tackle alcohol related
harm. e GAP Group companies
promote partnership initiatives to
curb drink driving, illegal underage
andexcessivedrinking; thecompanies
also promote alcohol education,
conduct  responsible  drinking
campaigns and share best practice in
self-regulation of advertising.

UK

New rules of alcohol marketing and
the development of Drinkaware:
will they make a positive di erence
to the drinking culture in the UK.
Guest speakers include David Poley
Chief  Executive, the Portman
Group, Sir Richard Tilt Chairman,
e Independent Complaints Panel
and Kevin Byrne Interim Chief
Executive, the Drinkaware Trust.

AIM DIGEST PAGE 2


http://www.aim.digest.com/
http://www.drinkingandyou.com

LEAD ARTICLE

Safe. Sensible. Social - Government releases the revised National Alcohol
Strategy for England

HM Government released its revised Alcohol Strategy,
building on the 2004 Harm Reduction Strategy on
June 5th. Although the strategy covers England, it
has been prepared in discussion with the devolved
administrations in Scotland, Northern Ireland and
Wales, and re ects many common themes developed
by each administration to reduce alcohol related harm.

e strategy s long-term goal is To minimise the health
harms, violence and antisocial behaviour associated
with alcohol, while ensuring that people are able to
enjoy alcohol safely and responsibly .

e report states that Alcohol can play an important
and positive role in British culture. It is part of our
social and family life, and can enhance meal times,
special occasions and time spent with friends. However,
more needs to be done to promote sensible drinking.
Excessive alcohol consumption among some sections of
the population is a cause for considerable concern a
concern that is shared by both the Government and the
general public.

e Government believes it has begun to achieve
measurable results since 2004 via:

Better education and communication through
the Know Your Limits campaign, targeted at young
excessive drinkers and the THINK! drink-driving
prevention campaign and the enforcement of Ofcoms
new code on television advertising.

Improving health and treatment services through the
rst national assessment of the need for and availability
of alcohol treatment.

Launching trailblazer projects to identify and advise
people whose drinking habits are likely to lead to ill
health in the future.

Combating alcohol-related crime and disorder
through the use of new enforcement powers in the
Licensing Act 2003 and the Violent Crime Reduction
Act 2006.

Working with the alcohol industry to include
health information on alcohol bottles, setting up local
partnership schemes such as Best Bar None, promoting
responsible management of licensed premises and
forming a new independent charity, the Drinkaware
Trust, to promote sensible drinking .

e report believes areas the main areas that need
addressing are:

Public perception of alcohol related disorder

1) e report states that Despite violent crime falling
by 43% since a peak in 1995, and new police and
Licensing Act powers being used to bear down on
public disorder, surveys show that there is an increase
in the proportion of the public who perceive that crime
and disorder is on the rise .

2) e report recognises that since 2001, the number
of young people aged 11 15 who drink alcohol has
reduced. However, there is concern that those underage
drinkers are consuming more units and drinking more
often. ey are associated with a range of high-risk
behaviours including unprotected sex and truancy
o ending.

3) e Government recognises the huge reduction in

the annual number of drink-driving deaths in Great

Britain, from more than 1,600 at the end of the 1970s

to 560 in 2005 the report expresses concern that these
gures have stagnated over the last decade.

4) e area causing most concern are deaths caused
by alcohol consumption, such as cirrohosis which has
doubled over 20 years.

5) e government wants to target 18 24-year-old
binge drinkers, a minority of whom are responsible for
the majority of alcohol-related crime and disorder in
the night-time economy.

6) Harmful drinkers are to be reached through health
care providers many of whom dont realize that their
drinking patterns damage their physical and mental
health and may be causing substantial harm to others .

7) Finally, the report recognises the need to work together
to shape an environment that actively promotes sensible
drinking, through investment in better information
and communications, and by drawing on the skills and
commitment of all those already working together to
reduce the harm alcohol can cause, including the police,
local authorities, prison and probation sta , the NHS,
voluntary organisations, the alcohol industry, the wider
business community, the media and, of course, local
communities themselves .

___________________________________________________________________________________________________________________________|
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Stricter laws

e government will ensure that the laws and licensing
powers introduced to tackle alcohol-fuelled crime
and disorder, protect young people and bear down on
irresponsibly managed premises are used widely and
e ectively.

ere will be sharpened criminal justice for drunken
behaviour. Points of intervention will be introduced
following arrest, through conditional caution and ways
explored to make o enders pay for these interventions.

Tough enforcement of underage sales will continue
Successive enforcement campaigns have made it harder
for under-18s to buy alcohol. Since 2004, the national
test-purchase failure rate has fallen from around 50% to
around 20%. Now, local authorities and the police have
more powers to prosecute and can close premises that
persistently sell alcohol to children.

Health Service review

A review of NHS alcohol spending is pledged A root-
and branch stocktake of the burden of alcohol-related
harm on NHS resources will be carried out to inform
smarter spending decisions, driving local investment in
prevention and treatment while delivering better health
and saving the NHS money.

Parental role and consumer sensible drinking
campaigns

Guidance for parents and young people

Research shows that many young people drink alcohol
that has been bought for them by adults at home or
in public places with or without the approval or
knowledge of their parents. To help young people and
their parents make informed decisions about drinking,
the Government will provide authoritative, accessible
guidance about what is and what is not safe and sensible
in the light of the latest available evidence from the UK
and abroad .

e report states We do know that parents and peers are
both important in uences on young peoples drinking,
good and bad, and these in uences are thought to be
interlinked. It has been suggested that good parenting
can equip young people with social skills that make
them less susceptible to any peer in uences to consume
alcohol .

Public information campaigns to promote a new
sensible drinking culture

e Know Your Limits campaign will continue to

LEAD ARTICLE

develop and expand, to promote sensible drinking and
highlighting the physical and criminal harm related to
alcohol misuse.

Public consultation on alcohol
promotion

pricing and

ere will be an independent review of the evidence as
to whether alcohol price and promotion makes people
drink more followed by a consultation. It will enable
us to explore the relationship between promotional
activity and harmful consumption, particularly among
young people .

Recognising that delivering cultural change takes
time

e report states International evidence suggests that
these goals can be achieved, but not overnight. In
countries that have succeeded in reducing the harm
being caused by alcohol, it has taken 10 or more years
for reductions in alcohol consumption to lead to lower
levels of diseases such as cirrhosis of the liver .

Social norming

e report states Even among 18 24-year-olds, the
group most often associated with drunkenness, over
two-thirds of young men and three-quarters of young
women report drinking within the sensible drinking
guidelines and, of those who do drink at levels above
those guidelines, only a quarter actually become
involved in antisocial behaviour or disorder .

Figure 4: Percentage of the adult population of Great Britain who drank over
twice the sensible drinking limit on at least one occasion in the last week by
gender and age, 2005

= Men

Percentage
3

T
16-24 2544 46-64 65 and over Total

Age
Source: GHS 2005 (2006); Goddard E. Office for National Statistics.

12 ONS (2006) Drinking: adults’ behaviour and knowledge in 2006. Ormnibus Survey Report No. 31.
13 Infant Feeding Survey 2005, available at:

www.ic.nhs. uk/statistics-and-data-collections/heal th-and-lifestyles/in fant-feeding/in fant-feeding-survey-2005
14 GHS 2005; (2006) Goddard E. Office for National Statistics.

Figure 4 makes it clear which areas of the population
need to be targeted - men aged 16 -44 and women aged
16 -24

Encouragingly the Government makes an attempt
to de ne binge drinking and links it to drinking to
drunkenness rather than simply to a number of units
consumed, which often fails to take account of context
or time frame of the consumption pattern.
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Strategy de nition of Binge drinking

Binge drinking is essentially drinking too much alcohol
over a short period

of time, e.g. over the course of an evening, and it is typically
drinking that leads to drunkenness. It has immediate
and short-term risks to the drinker and to those around
them. People who become drunk are much more likely to
be involved in an accident or assault, be charged with a
criminal o ence, contract a sexually transmitted disease
and, for women, are more likely to have an unplanned
pregnancy.

Trends in binge drinking are usually identi ed in surveys
by measuring those drinking over 6 units a day for women
or over 8 units a day for men. In practice, many binge
drinkers are drinking substantially more than this level, or
drink this amount rapidly, which leads to the harm linked
to drunkenness.

After an episode of heavy drinking, it is advisable to refrain
from drinking for 48 hours to allow your body to recover.

LEAD ARTICLE

e role of the alcohol industry

e strategy nds Much of the industry is already
working hard to encourage responsible practice in
the way alcohol is manufactured and sold, and good
progress has been made. Many companies have adopted
voluntary codes or participate in award schemes.
According to the strategy there are still businesses that
act outside the law or fail to consider the interests of
their customers or local communities, such as by selling
alcohol to people under the age of 18 or to anyone who
is obviously already intoxicated.

ere is some concern about the action setting up a
review to determine whether alcohol misuseis liked to
price promotion. Insuring that this review is balanced
and written by impartial autors is a key concern.

e strategy proposes to form local alcohol strategies,
where businesses, police and others must have a plan to
tackle alcohol related disorder from April 2008.

Statistical ndings of the report

() Understanding units

Most drinkers have heard of measuring alcohol
consumption in units (86%) and Most people are
aware of the daily benchmarks (69%),but only 13%
keep a check on the number of units they drink. People
are confused about what a unit means and about the
relationship between units and glass sizes and drink
strengths.

(2) Alcohol and pregnancy

Over half (54%) of mothers said they drank alcohol
during pregnancy butamong mothers who drank during
pregnancy, consumption levels were low. Only 8%
drank more than 2 units of alcohol per week on average
and 73% of mothers received advice about drinking,
with midwives being the most common source.

(3) Harmful drinking

Young people aged 16 24 years are signi cantly more
likely than people in other age groups to consume more
than twice the recommended sensible drinking limit.
Of men aged 16 24, 30% drink at a harmful level.

e number of adults whose self-reported alcohol
consumption exceeds the sensible drinking limit remains
high but since 2003 these numbers have remained stable
among women and have decreased among men.

e proportion of 16 24-year-old women who drank
a harmful amount on at least one day in the previous
week increased from 24% to 28% between 1998 and
2002 but then decreased to 22% in 2005.

e corresponding measure among 16 24-year olds
decreased from 37% in 2003 to 30% in 2005.

For women living in the most deprived areas, alcohol-
related death rates are three times higher than for those
living in the least deprived areas.

For men, alcohol-related death rates, for those living
in the most deprived areas, were ve times higher than
for those living in the least deprived areas.

(4) Alcohol and young people aged under 18

Since 2001, the proportion of young people aged 11
15 who said they have never drunk alcohol has gone
up, from 38% to 46%. 21% of young people reported
drinking alcohol in the past week, down from 26% in
2001. However, while the number of young people
drinking alcohol has declined, those who are drinking
are consuming more alcohol, more often (from an
average of 5 units a week in 1990 to 10 units a week in
2000).

A key factor with regard to consumption is age, and the
key turning point is identi ed as age 13, by which time
the proportion of young people who will have drunk
alcohol at some point in their lives exceeds those who
have not. In 2006, 41% of 15-year-olds drank alcohol
in the last week, compared with 16% of 13-year-olds,
8% of 12-year-olds and 3% of 11-year-olds.

is illustrates the importance of early educational
interventions and varied messages for di erent age
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groups. 13-year-olds who do drink are as likely to drink
with their parents as with friends.

At age 15, almost 90% have tried alcohol, while over
a third drink once a week or more.  ose 15-year-olds
who do drink usually do so with their friends. e most
common drinking location is still at home or someone
elses home, but drinking in unsupervised outdoor
locations, which is closely linked with harm, peaks in
this age group.

LEAD ARTICLE

Figure 6: Consumption of alcohol in the last week among 11-15-year-old pupils

in England, 1990-2006
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Among 16 17-year-olds, about half drink at least once
a week, and the most popular drinking location is pubs.

is data precedes the recent enforcement activity on
underage sales, so it will need to be examined further in
the light of future survey results.

(5) Decrease in alcohol related violent crime and
disorder

ere has been a large fall in violent crime since 1995,
as measured by the BCS. See gure 11.

Figure 11: All BCS violent crime, 1995-2005/06, showing proportion and
estimated number of incidents where offender was thought to be under
the influence of alcohol
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source: Walker A. eral. (2008) Crime in England and Wales 2005/06. Home Office Statistical Bulletin,

In 2005/06, about a fth (17%) of all violent incidents
were committed in or around pubs or clubs, a statistically
signi cant decrease compared with 2004/05.

(6) Alcohol-related deaths

Excessive alcohol consumption is associated with
between 15,000 and 22,000 premature deaths annually
according to the report. In 2003, the total number of
deaths that were directly attributable to alcohol peaked
at 6,580, which represented an increase of 10% since
2001.

In 2005, 4,160 people in England and Wales died
from alcoholic liver disease an increase of 41% since
1999, when the number of deaths from this disease
was 2,954. Although measurements for ALD ave
changed, the increase mirrors the trend in the number
of admissions to hospital. e number of deaths from

brosis and cirrhosis of the liver has remained stable

Department of Health analysis of ONS data indicates
that alcohol-related death rates are about 45% higher in
areas of high deprivation.

(7) Drinking and driving

Estimates for 2005 suggest that 6% of road casualties
and 17% of all road deaths occurred when someone
was driving while over the legal limit for alcohol.

From 1980 to 1999 the number of people killed or
seriously injured annually in drink-driving accidents
in Great Britain fell from 9,000 to fewer than 3,000.
Drink-driving deaths in Great Britain fell from more
than 1,600 at the end of the 1970s to 560 in 2005.

e number of people found guilty of or cautioned
for causing death by careless driving while under the
in uence of drink or drugs was just 66 in 2005.

Figure 19: Casualties killed or seriously injured in drink-driving accidents in
Great Britain, 1980-2005
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Source: Department for Transport, Scottish Executive, National Assembly for Wales (2006) Road Casualties Great Britain
2005: Annual Report. The Stationery Office: London.
www.d ft.gov.uk/162259/162468/221412/221549/227755/roadcasual tiesgreatbritain2005a

e report concludes after its detailed analysis and
ndings that:

Alcohol-related harm should not be viewed in
isolation, as alcohol consumption can also have
positive e ects. Drinking at a responsible level can be
a source of enjoyment for the vast majority of those
who participate....over 1 million people are employed
in hotels, pubs, bars, nightclubs and restaurants in
the UK.Furthermore, the development of the evening
economy, driven by the alcohol leisure industry, has
supported a revival of city centres across England and
Wales

To view the full report visit http://www.
dh.gov.uk/en/Publicationsandstatistics/Publications/
PublicationsPolicyAndGuidance/DH_075218
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SOCIAL AND POLICY NEWS

European Alcohol and Health Forum created

On the 7th June, more than forty
companies NGO s and SAOs met
with Health Commissioner Markos
Kyprianou and signed the papers
in Bruxelles to create the Alcohol
and Health Forum, whose aim is
to reduce alcohol misuse across
Europe. e Forum will meet twice
a year and hopes to deliver concrete
proposals to reduce the irresponsible
marketing promotion and sale of
alcohol, especially to the young.
Kyprianou said he would be looking
to the industry to demonstrate
its spirit of responsibility and to
contribute to a change in culture

regarding  drinking,  especially
amongst the young.
e Forum brings together

economic partners, and specialist
NGO s who have the expertise and
means to help reduce the misuse of
alcohol. e move comes at a time
when the European Commission
estimates that 200,000 Europeans
die every year because of harmful
alcohol use and that one in four
deaths among young men is
attributed to alcohol (aged 15-29)
and one in 10 deaths of women in
the same age group.

EU Health Commissioner Markos
Kyprianou said: My expectations
for this Forum are high, as they
need to be given the health
challenge posed by alcohol related
harm. In particular 1 expect the
alcoholic beverages industry to
market their products responsibly.

e media, advertisers, retailers,
as well as owners of pubs and bars
should also contribute to changing
attitudes and behaviours, especially
among young people. We simply

cannot a ord to see so many young
European lives being wasted every
year because of the inappropriate
use of alcohol.

e Forumistomeettwiceayearand
to be chaired by the Commissions
Directorate General for Health
and Consumer Protection (DG
SANCO). e Forum will establish
a Science Group, which - at the
request of the Forum - will provide
scienti ¢ advice and guidance on
matters under discussion.

e Forum can also establish
Task Forces. e rst two have
already been established and cover
Marketing Communication and
Youth-speci c aspects of alcohol.

Members commitments

In order to become a member of the
Forum, a business or an NGO has
to submit a written commitment
to take action. In other words,
all the members have to present a
concrete action plan with objectives
and information on how the results
will be monitored and evaluated.
All action plans and commitments
will be made public and all will
be observed within one single
monitoring framework. e results
will also be made public through
DG SANCOs website. is will
allow the evaluation of successful
initiatives, which, in turn could be
examples for the other members of
the Forum to follow.

Background

On October 24 2006, the
European Commission adopted
a Communication setting out an
EU strategy to support Member

States in reducing alcohol related
harm. e priorities identi ed
in the Communication were: to
protect young people and children;
reduce injuries and deaths from
alcohol-related road accidents;
prevent harm among adults and
reduce the negative impact on
the economy; raise awareness of
the impact on health of harmful
alcohol consumption; and help
gather reliable statistics.

e Commission identi ed areas
where the EU can support Member
States actions to reduce alcohol-
related harm, such as nancing
projects through the Public
Health and Research programmes,
exchanging good practice on
issues such as curbing under-age
drinking and exploring cooperation
in the eld of information or
tackling drink-driving and other
Community initiatives.

e Charter establishing the
European Alcohol Health Forum
can be found at:

http://ec.europa.eu/health/ph_
determinants/life_style/alcohol/
alcohol_charter_en.htm

For more information, please visit:

http://ec.europa.eu/health/ph_
determinants/life_style/alcohol/
alcohol_com_en.htm
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SOCIAL AND POLICY NEWS

Pregnant women in UK told to avoid alcohol as voluntary labeling code

e UK Department of Health
has stated that Alcohol should be
avoided by pregnant women or those
trying to conceive to minimise risk
to the baby . Previous government
guidance suggested that one or
two units of alcohol a week was
acceptable although women should
avoid getting drunk.

Deputy Chief Medical O cer
Dr Fiona Adshead said: We
have strengthened our advice to
women to help ensure that no-
one underestimates the risk to the
developing foetus of drinking above
the recommended safe levels.

Our advice is simple: avoid alcohol
if pregnant or trying to conceive.

e advice now re ects the
fact the many women give up
drinking alcohol completely during
pregnancy. It is now straightforward
and stresses that it is better to avoid
drinking alcohol altogether.

Dr Sheila Shribman, the National
Clinical Director for Children,
Young People and Maternity Services
said: Alcohol and pregnancy advice
IS now consistent across the UK.

Our last survey of pregnant women
showed that 9% were still drinking
above the recommended levels.

It is vital that we alert pregnant
women and women hoping to
conceive about the potential dangers
of excessive alcohol consumption
during pregnancy.

Although there is still scienti ¢
uncertainty about the precise impact
ofexcessalcohol on unborn babieswe
believe the time is right to introduce
a strong consistent approach across
the whole of the UK.

is revised advice has been agreed
by the four chief medical o cers
across the UK.

e announcement came in the
same week that the UK government

iImplemented

con rmed that, by the end of 2008,
all alcoholic drinks labels should
include sensible drinking advice.
Labels will be expected to include
how many alcoholic units are in the
drink as well as the governments
safe drinking guidelines, including
the advice that pregnant women
should not drink alcohol.

e introduction of the voluntary
labelling code has been supported
by the retail industry, who have been
actively involved in the development
of the labels. However, some rms
have attacked Government plans
to warnings which would urge
pregnant women to avoid wine,
beer and spirits altogether.

Without clear evidence for this
advice, rms which have not signed
up to the plans are Scottish &
Newcastle, Bacardi, Carlsberg and
Diageo partially as con icting label
requirements are emerging across
Europe.

Caroline Flint, Health Minister
commented that  ere is not any
consistent evidence that low to
moderate consumption of alcohol
during pregnancy has any adverse
e ects.

But...if you want the safest possible
option then avoiding alcohol is the
best option.

A senior drinks industry gure
said: e time they have chosen
to make this announcement is
premature.  ere is a fundamental
philosophical di erence between
the Governments idea for a health
warning label around pregnancy and
what we think is sensible advice to
consumers. ..Ministersare transitory,
but the industry will have to live
with the far-reaching consequences
of whatever is eventually decided.

Most of the industry wonder
whether warning labels are the best

option for giving advice around
alcohol and pregnancy.

We dont like the terminology
being used and think there are other
ways to get the message across .

MEAS produce Festival
Survival Guide

MEAS has produced a Festival
Survival Guide, available free for
all music fans attending the various
summer festivals around the country.

e handy pocket-sized guides are
full of advice and tips to make sure
fans in Ireland have a great music
festival experience.

e music festival campaign will
run until September this year
and is supported by an extensive
advertising campaign, including a
major outdoor and commuter poster
campaign and radio adverts.

Speaking at the launch of the guide,
Ms. Fionnuala Sheehan, Chief
Executive of MEAS, emphasised
that e Festival Survival Guide
can help everyone to have an
enjoyable experience at all of this
summers music festivals  whether
camping on site for the weekend
or just attending an event for the
day. Ms. Sheehan also expressed
concern at people driving home after
events at which they may have been
consuming alcohol or had very little
sleep, and encouraged people to use
public transport or to designate a
non-drinking driver.

e guide is available from http://
www.drinkaware.ie/
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Best practice advice from the Portman Group

e Portman Group has launched
a comprehensive set of best practice
marketing guidelines for drinks
producers on its new website.

e Best Practice Guidelines cover a
range of marketing topics including
unit labelling, the promotion of
drinkaware.co.uk and website age
veri cation pages. e Guidelines
are based on best practice initiatives
which Portman Group member
companies have pioneered and
implemented.

e website has been developed to
promote the new industry-
focus of the Group
following the transfer of its

new Best Practice Guidelines are
an important part of the Portman
Groups work to raise standards
across the industry.

e guidelines do not form part
of the requirements of our Code
of Practice and failure to comply
with the best practice advice is not
a breach of the Code. However,
drinks companies are urged to
adopt this marketing advice
wherever possible to demonstrate
their commitment to promoting
responsible drinking.

Visit  http://www.portman-group.
org.uk/?pid=34&level=2 to view
the guidelines

Portman
Group

sensible drinking consumer
campaigning to e
Drinkaware Trust.

David Poley, Portman Group
Chief Executive, said: e
Portman Group is widely

recognised as the industrys s s W comp

centre of expertise on socially
responsible marketing.  ese

imum marketing standard with
ected to
I

NICE review
of school-based
Interventions on

alcohol

Public  health  guidance on
Interventions delivered in primary
and secondary schools to prevent
and/or reduce alcohol use by young
people under 18 years old is being
developed by NICE s Public Health
Interventions Advisory Committee
(PHIAC).

Registered stakeholders were invited
to comment on the evidence that has
been assembled prior to June 5th.

e evidence comprises a review of
e ectiveness and cost e ectiveness
of di erent interventions plus an
economic appraisal.  is evidence
will be considered by PHIAC in
June in order to produce draft
recommendations, to be released
for consultation in July 2007.

For more information, please visit
http://guidance.nice.org.uk/page.
aspx?0=427765

Alcohol branding to be removed from childrens
replica shirts in UK

Alcohol branding will no longer
appear on childrens replica shirts,
under new marketing rules agreed
by the UK drinksindustry. e new
restriction will apply to sponsorship
contracts signed after 1 January
2008.

e decision by the Portman Group
follows a public consultation on its
Code of Practice on the Naming,
Packaging and Promotion of
Alcoholic Drinks which applies to
all alcohol marketing.

Nine county cricket clubs, two
Premiership football teams, three

Scottish Premier League clubs and a
number of rugby clubs are currently
sponsored by drinks companies.

David Poley, Chief Executive of the
Portman Group, said:

Despite producers having only
ever been interested in marketing
their drinks to adults, some critics
see children in replica kit as walking
billboards for alcohol. Is side
e ect of sponsorship is set to end.
Drinks companies are taking the
lead even though this decision may
lessen their commercial appeal as
sponsors if clubs sell fewer shirts.

International
Symposium- e
harms and bene ts of
moderate drinking

In May 2006, the Institute on
Lifestyle and Health at Boston
University School of Medicine
and the International Center for
Alcohol Policies jointly sponsored
an  international  symposium
to examine harms and bene ts
associated with moderate drinking.

e meeting brought together
leading researchers from the elds
of medicine, epidemiology, and
the biomedical and social sciences.
A supplement to the May 2007
Annals of Epidemiology.

For more information please visit

www.annalsofepidemiology.org/
issues
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Impact of UK Licensing Act on alcohol-related assaults

A new study shows that 6,000
fewer people have needed hospital
treatment since pub opening hours
changed in November 2005 in the
UK.

Sir George Alberti, an adviser to
the Department of Health on
accidents and emergencies, argues
however, that although the decrease
IS encouraging, there is no rm
evidence that changes in Britains
licensing laws have led to this
reduction. We need more evidence
that there has been a change in
a heavy drinking culture which
continues to concern us , Alberti
said.

According to the study, published
by Cardi  Universitys violence
research group, there was a 2% drop
in the number of people needing
treatment for violent injuries last
year compared with 2005.  estudy
analysed data from 33 accident
and emergency departments across
England and Wales. Overall, there
was a decrease of 2% in serious
violence in England and Wales
in 2006 compared to 2005: it is

estimated that approximately 6,000
fewer people sought treatment
at A&E departments following
violence-related injury. IS
decrease continues the downward
trend observed over the period 2000
to 2005 according to A&E data.

Other gures from the report
include:

Violence a ecting  females
decreased by 8% in 2006

compared to the previous year.

Rates of violencea ecting males,
those aged 11 to 30 and those
aged 50 years and over did not
change.

Violence rates for those aged O
to 10 decreased by 21% and for
those aged 31 to 50 decreased by
7%.

In 2006, violence-related A&E
attendance was most frequent
on Saturdays and Sundays and
between the months of April and
October with a peak in July.

Overall, 1.5% of males and
0.34% of females were treated

at A&E departments in England
and Wales during 2006 for
injuries sustained in violence.

Overall estimated annual injury
rate was 6.9 per 1000 resident
population.

ose at highest risk from assault
were those aged 18 to 30 years
followed by those aged 11 to
17, those aged 31 to 50, those
aged 50+ and those aged 0 to 10
years.

Professor  Jonathan  Shepherd,
director of the study group, said:
We estimate 364,000 people
needed hospital treatment for
assaults last year.  at is still too
many, but it is encouraging to see
the trend is downwards and the
feared e ect of the licensing law
change has not materialised.

To view the report, please visit
http://www.cardiff.ac.uk/dentistry/
research/phacr/violence/pdfs/
Trends_violence_England_Wales_
2006.pdf

Table 3: Percentage change in serious violence as measured by A&E

injury records in England and Wales
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